
Definitions of pornography range from primarily sexually explicit material intended to arouse to 
“material that combines sex and/or genital exposure with abuse or degradation in a manner that 

appears to endorse, condone, or encourage such behavior.”*
These broader definitions can encompass varied media including the so-called soft porn “men’s” 

magazines as well as the XXX-rated adult bookstore material more commonly considered pornography.

NOTE: This publication contains material that may be
offensive. All visuals are drawn from Playboy magazine.
The purpose of this publication is educational. Research
in the field of sexual media indicates that the actual use
of the material is far more effective than just text in
relaying the covert messages and harmful implications
of pornography. We have used the least explicit yet still
representative examples.



“Although the law prohibits the sale of pornography
to minors, most young men say that long before
their parents spoke with them about sex, they
got their real education on the curb with other
nine- and ten-year-olds, or in a back room with
a dog-eared copy of Playboy. What are the effects
of this early exposure to pornography?...An impor-
tant subject missing in the research on pornography
is how it affects children.  Not those who are
depicted in pornography, but those who are con-
sumers of pornography.  People who sell and dis-
tribute pornography call it ‘adults-only’ material...It
turns out, however, that pornography is not
‘adults only’…a survey of eleven hundred chil-
dren...found that about 39 percent of the children
in the survey said that they watched pornography at
least once a month...I conducted the survey again,
with an even clearer questionnaire...nine out of ten
boys (90 percent), and six out of ten girls (60 per-
cent) had seen at least one pornographic movie.
One-third of the boys, but only 2 percent of the
girls, watched pornography at least once a month.
Our data suggest the girls watched once because a
boyfriend or somebody wanted them to, or because
they were curious, and then didn’t want to watch
again. . . very few girls consume regularly.”
—James Check, “Teenage Training: The Effects of
Pornography on Adolescent Males,” in The Price We Pay:  The
Case Against Racist Speech, Hate Propaganda, and Pornography,
eds. Laura J. Lederer and Richard Delgado (New York: Hill
and Wang, 1995), 89-91.

• 100% of all high school age males
surveyed reported having read or
looked at Playboy or similar “men’s
entertainment” magazines

• the average age when viewing first
issue is 11 years old

• 16.1 issues is the average number seen
by male high-schoolers

• 92% of males in junior high report expo-
sure to Playboy or similar magazines

• 12.8 years is the average age of exposure
to first R-rated film

• a larger portion of high school students
had viewed X-rated films than any other
age group

—J. Bryant, testimony to the Attorney General’s
Commission on Pornography Hearings, Houston,
Tex; 1985, transcript. 128-57. 

“You mean all of these are pre-PLAYBOY?”

“We can’t make him take it down. 
She’s his grandmother.”

“Studies show that children under 17 report more frequent exposure to pornography than other age groups.” 1

“For the first time in 
history, children are 
growing up whose earliest
sexual imprinting derives
not from a living human
being, or fantasies of their
own …[but from] mass-
produced, deliberately
dehumanizing and 
inhuman [images].”
—Michelle J. Anderson, “Silencing
Women’s Speech,” in The Price We Pay, 122.

PLAYing with BOYs’ Fantasies…
Is Not a Game
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“...most are introduced to the oppo-
site sex between the pages of a maga-
zine. A 1986 York University study
showed that teens 12 to 17 are, in fact,
the largest consumers of pornographic
materials. While girls are reading YM and
Teen articles about relationships and feel-
ings, boys are studying the Penthouse
forum and the Playboy centrefold.
Magazines function as the main text in a
boy’s sex education; they are the two-
dimensional equivalent of a young man’s
first prostitute who leads him confidently
and sensitively down the road to adult
sensuality. She puts out and is easily con-
trolled. Jennings Bryant, director of the
University of Alabama’s Communications
Research, has studied the effects of
pornography for many years and says
boys use porn to feel a mastery over sex.
However, as sexual education, pornog-
raphy is tantamount to a big lie,
Bryant says. ‘You get a false expecta-
tion of realities.’ Much pornography
makes it seem everyone else is having
sex, in all different ways—that women
are hungry, and men can go all night. He
says, ‘Boys learn that women are willing
to do anything and are hot to trot.

Our research shows that the peo-
ple who have early and prolonged
exposure to porn tend to have a cal-
lousness and uncertainty and are
much less open to another person—
thinking this is someone I’m out to
take advantage of.’”
—“Sons and Lovers,” Toronto Life/Fashion, Sept.
1993, 118.

“Boys often make their first precious
glimpses of female nakedness in maga-
zine pictures a bonding or celebratory
activity, by passing the pictures around as
part of a group consumption.  They try
to impress each other with their reaction,
with their hooting, grunting, and sharing
of primal excitement.  Various verbal
expressions are learned — ‘Look at those
hooters!’ ‘What a pair o melons on that
babe!’ ‘Baby, you can pull my train any-
time’ — and so forth.”
—Gary R. Brooks, Ph.D., The Centerfold Syndrome
(San Francisco: Jossey-Bass, 1995), 116. 

“...Bryant’s telephone interviews show that very large numbers of children now have access to both hard-core and soft-core 
materials: The average age at which male respondents saw their first issue of Playboy or a similar magazine was 11 years. 

All of the high school age males surveyed reported having read or looked at Playboy, Playgirl, or some other soft-core magazine.” 2

“Miss June” Centerfold Data Sheet     ”Miss June” As a Child
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“It’s become very clear…why kids do these
crazy and violent things: because of us
adults. Adults who have destroyed for chil-
dren the luxury of gradually discovering
the mysteries of sexuality; instead, kids
have images of assaultive sexuality in their
faces while they are still in primary school.
Adults who have been hard at work
destroying innocence and are engaged in
their own act of violence—an assault on
childhood itself. It’s caused by adults who
don’t have the courage to tell the truth.
And until it’s our own children or our own
selves who are threatened, we don’t do
what has to be done.”
—Misti Snow,  “Why do kids do such awful
things?” Star Tribune, 12 March, 1995.

“An unforeseen finding may be the esti-
mated 27 percent of Playboy, 33 percent
of Penthouse and 47 percent of Hustler
cartoons and illustrations identified as
‘Child Magnets.’ Briefly, Child Magnets
are features which are generally unique
to the children’s world of entertainment
(e.g., books and television) and known
to attract child readers/viewers…Since
evidence confirms the large juvenile
readership of these magazines, the

unique quality of Child Magnets may
be viewed as a technique both cater-
ing to, and attracting a juvenile audi-
ence. Therefore the depictions pre-
sented in ‘Child Magnets’ may be pre-
sumed to be of special public interest
and concern.”
—Judith A. Reisman, Ph.D., “Executive
Summary,” Images of Children, Crime and
Violence in Playboy, Penthouse and Hustler
Magazines, 1985. 

“Holy gee, Spidey! You’ve sideswiped Santa!” “You’re fun, Spider-Man—but you tickle!”

“Where’s the ping-pong table?”

“It’s a shame we can’t get away with 
this more than one night a year!”

“I suggest that it has a much greater effect on children than it does on adults. Fourteen-year-olds are exploring sexuality, 
desperate for information, and pornography provides what they think is useful information about sex.” 3

Child Magnets Help Attract a Young Audience
PLAYBOY 12/92 PLAYBOY 2/94
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Playboy shatters belief 
systems. The same Spider-
man comic book hero used 
in public school personal
safety brochures is twisted
by Playboy into a 
confusing predator.



“Although the term for women may differ
in the magazines—‘Playmate’ in Playboy,
‘Pet’ in Penthouse, ‘Beaver’ in Hustler,
‘Whore’ in Whores on Parade—the relations
of domination remain the same.  In
Playboy, as in all other pornographic maga-
zines, women exist for male use.  The
‘brilliance’ of Playboy was that it com-
bined the commodification of sex with
the sexualization of commodities.”
—Gail Dines, and Jean M. Humez, eds., Gender,
Race and Class in Media, (Thousand Oaks, Calif.:
Sage Publications, 1995), 261. 

“Sex Addiction: Distress about a pat-
tern of repeated sexual conquests…
involving a succession of people who
exist as things to be used.” 
—DSM-IIIR. American Psychiatric Association,
1987, 286.

“I have concluded that a man can-
not use pornography without hav-
ing his interactions with women
be mediated by his use.  Although
it must not be forgotten that many
men use pornography because of
what it says about women, many
men are influenced at such a
young age that they never had
a chance to experience any-
thing different...have come of
age in a world saturated with
pornography and who may not
have a sexuality outside of that
constructed by pornography.”
—Daryl Spears, “The Influence of
Pornography on Male Sexuality,”
Whisper 7 (Spring 1993): 6.

“Pornography is often the first exposure chil-
dren have to sexually explicit subject matter, so
it can set the standard for normal or appropri-
ate sexual behavior.  Teenage boys are the
biggest consumers of pornography.  Teenagers
don’t just look; they learn from pornography.
Twenty-nine percent of boys rated pornography
over parents, teachers, books, school, and
peers, as their source for the most useful infor-
mation about sex.  And what do they learn?
Forty-three percent of boys and 16 percent of
girls think it is okay or are not sure if it is okay
for a boy to hold down a girl and force her to
have sex if she sexually excites him.”
—Anderson, in The Price We Pay, 126

”...insidious mainstreaming of commercial sex...gives the message that this flagrantly sexist 
and dehumanizing treatment of women is All-American and A-OK.  It tells young readers that sex is disconnected and 

exploitative,and women are for sale to any and all consumers.“ 4

“Never mind what your mother told you. What did 
your father tell you?”

“I see you decided not to go to Fort Lauderdale.”

Targeting Children is Big Bu$iness
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“Child Magnets may be
viewed as a technique both
catering to, and attracting
a juvenile audience.”



“Voyeurism and objectification are
closely related. Just as the Centerfold
Syndrome calls for men to become
observers, it also calls for women to be
the observed.  Women become objects
as men become objectifiers.  As the
culture has granted men the right
and privilege of looking at women,
women have been expected to accept
the role of stimulators of men’s visu-
al interest, with their bodies becom-
ing objects that can be lined up,
compared, and rated.  The process is
distinctly one-way, with women’s bod-
ies highlighted and male observers
remaining in the shadows or anonymous
in a crowd.  Objective physical aspects
are critical: size, shape, and harmony of
body parts are more important than a
woman’s human qualities.  The women
objectified by the media remain rela-
tively anonymous, often without
names, except for pseudonyms such
as Miss May, Miss Nevada, or Miss
Rotary Camshaft. Despite the occa-
sional pretense of connection through
shallow interviews or background

sketches, centerfold women are left
devoid of real personalities, portrayed as
superficial cartoon characters.  Men talk
of their attraction to women in dehu-
manizing terms based on the body part
of their obsession.—‘I’m a leg man,’ or
‘I’m an ass man.’

What’s more, one fantasy woman is
never enough, since images that initially
can be enormously novel and exciting
can quickly lose their zip.  Objectifying
observers soon find one naked woman
boring and routine, and look for new
and different images to provoke their
fascination—‘variety is the spice of life.’
At times, the confirmed objectifier
becomes so attached to the thrill of the
new and different visual experience, he
resorts to the kinky and the offbeat,
becoming preoccupied with visual
fetishes.  Bizarre magazines featuring
only ‘Big-Breasted Mamas’, ‘Black
Beauties’, ‘Oriental Cuties’, or ‘Biker
Babes’ are in part a pathetic effort to
override the boredom inherent in
such superficial sexuality.”
—Brooks, The Centerfold Syndrome, 3-4.

“...In pornography, men masturbate to women being exposed, humiliated, violated, degraded...It is the experience 
of sexual access and power that the materials provide.” 5

“Are you sure you still love me, Henry?”

“I’m properly warmed up. How about you?”

Soft Core‘s Hard Sell of Phony Sex and Real Propaganda

“Porn taught me everything I
knew  and taught me how to
make it real.  The woman I
was chatting with had no
idea at first she had to mea-
sure up to the dozens of pets,
playmates, bunnies, pieces of
tail I had pored over and fan-
tasized about this week.
They are called fantasies but
they sure become real and
sink deep when you orgasm
to them day in and day out
for years.  Nobody acknowl-
edges the jerking off.”
—Martin Dufresne, “Getting Off
on Sexploitation,” in Making
Violence Sexy: Feminist Views on
Pornography, ed. Diana E.H.
Russell (Buckingham: Open
University Press, 1993), 108 “Further, men in huge numbers pay several

dollars an issue to gawk at glossy, two-
dimensional replications of naked female
strangers.  Are these women real living things
to the men who whip through the pages?  Is
it possible to stare at women’s breasts or
other body parts and not be treating them as
objects?  It is no secret that a great many men
‘have sex’  with these ‘impersonations’ of
women—that is, they use the pictures as
masturbatory stimuli. Despite the arguments
of apologists and profiteers, these glossy
pictures (nonliving objects) are not ‘sex
aides.’ Men do not use them to help them-
selves  ‘get into’ the relationships with their
loved ones, but use them instead of their
loved ones. Some use these pictures to mas-
turbate instead of having sex with their loved
ones; some have sex with the fantasized
women during sex with their loved one. A
deeply disturbing picture is beginning to
emerge: the difference between the sexual
fetishist and the mainstream American
man may not be as extreme as we have
wanted to think.  American boys, adoles-
cents, and men are being taught, classi-
cally conditioned, if you will, to become
sexually obsessed with constant, intense, sex-
ually arousing fantasies, and to make their
sexual arousal more dependent upon use
of nonliving objects than on real women
with whom they are in relationships.”
—Brooks, The Centerfold Syndrome, 113-114.
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“Women’s bodies...are objectified and
treated as potential trophies—living testa-
ments to a man’s prowess as a financial
success, skillful sexual performer, or fear-
less warrior. This male competition for
access to women’s bodies begins in
adolescence when boys compete to be
the first to score, to achieve the most
sexual conquests, to make it with the
sexiest teenage girl. The women’s-bod-
ies-as-trophies mentality, damaging
enough in adolescence, becomes even
more destructive in adulthood...”
—Brooks, The Centerfold Syndrome, 7-8.

“Power, masculinity, and
sexual performance provide the building
blocks of the masculine persona in the
dating game...The game confuses sexual
megalomania with manhood...he needed
sexual conquests to confirm his mas-
culinity...he adopted the practice of set-
ting quotas for himself... [as one male
explains the sexual mentality,] ‘hitting [is]
a game where the goal is to score with as
many women as possible. Women are
just dolls in this game, they have no kind
of brain, no kind of decision, and we
have all the power.  We’re up at bat and
we’re scoring.  Women are like the play-
ing field and men are the players’...

[an educator] sees as his job to try
and open new ways of thinking...to
unshackle them from the chains of
the ‘17-dude’ mentality, where a guy’s
got to have seventeen girls to feel any
self-worth.”  
—Peggy Reeves Sanday, “Naming and Studying
Acquaintance Rape,” in A Woman Scorned:
Acquaintance Rape on Trial (New York:
Doubleday, 1996), 200, 271, 272. 

“When men view women as sex objects,
they are also objectifying themselves, a
point not often appreciated…
Pornography promotes our insecurities by
picturing sex as a field of combat and
conquest…Emotional needs are denied
altogether or telescoped mercilessly into
the search to obtain exclusively genital
satisfaction. Although what most men
want is physical affection from anoth-
er human being, what they end up
thinking they want is to be laid by a
Playboy bunny.”
—Harry Brod, “Eros Thanatized: Pornography
and Male Sexuality,” in Men Confront Pornography,
ed. Michael S. Kimmel (New York: Meridian,
1990), 199.

“I strongly believe that the Centerfold
Syndrome is a product of the way sex
has been presented and taught to men.
These lessons have been supported by
the idea that men should keep women
in their place and simultaneously
establish their own place in the eyes
of other men by using women’s bodies.
They have also been perpetuated by an
irresponsible system of teaching young
men about sexuality.  They are the tragic
result of a culture that profits from manip-
ulating images of women and grossly
impairing men’s capacity to develop deeply
intimate relationships with women.”
—Brooks, The Centerfold Syndome, 124-125.

“We are trained from childhood to believe that real men get sex from women, 
that if we do not get sex from women we are not men.” 6

“‘ab•stain \eb-stan\ vi to refrain deliberately…’ Holy shit!”

”Hitting“ and Sex with a Scorecard are but Two of the
Many Destructive Messages in Pornography
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“The game confuses sexual
megalomania with man-
hood...he needed sexual
conquests to confirm his
masculinity...”



“…Buchman (1988) found that repeated
exposure to pornography [adult, nonvio-
lent] promoted callous perceptions of the
extent of suffering experienced by child
victims of sexual abuse and trivialized the
sexual abuse of females, whether adults or
children, as a criminal transgression.”
—James B. Weaver, III, “Pornography and Sexual
Callousness: The Perceptual and Behavioral
Consequences of Exposure to Pornography,” in
Media, Children, and the Family—Social Scientific,
Psychodynamic, and Clinical Perspectives, eds. Dolf
Zillmann, Jennings Bryant, and Aletha C. Huston
(Hillsdale: Lawrence Erlbaum, 1994), 219.

“...the type of sexuality defined by maga-
zines like Playboy represents a definition
of sexuality which makes it virtually
impossible for men and women to estab-
lish intimate, equal relations.  It is for
this reason that I maintain that pornogra-
phy does harm not only to women but
men as well, and discourages them 
from developing an alternative view of
sexuality which would do justice to their
own emotional, intellectual and spiritual
complexity.”
—David Mura, “Bad Entertainment for Men,”
Law & Politics, February 1991.

“...findings of two (Canadian) national surveys—population and police—indicate that, for a number of persons, 
pornography had served as a stimulus to committing sexual assaults against children.”7

“Today, we’ll start the first lesson 
of chamber music.”

“Thank you, Milton…thank you,
Keats…thank you, Shelley.”

“I thank Thee, O Lord, before partaking 
of the bountiful blessings Thou hast 

spread before me…”

Child Magnets, the Pseudo-Child, the Children Themselves …

Is There Anything about Children NOT for Sale?
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Playboy glamorizes a compulsive quest for illusions
of power and control by the relentless conquest of
smaller, younger, and subjugated sexual objects.

If men are brought up to believe that suc-
cess in sex depends on the domination and
conquest of a submissive partner, or even
that sexuality is linked with power over
another, then portrayals of children may
help turn them into acceptable sexual tar-
gets. The children’s dependence and lack
of power are effective stimuli for insecure
adults.  For many people, and not just
pedophiles, these images serve as power-
ful rationalization for their sexual interest
in or  actual misuse of children.

“‘the use of sexual media is clearly associat-
ed with sexually agressive behavior’. …
Some believe that it can cause addiction or
compulsive sexual behavior, and almost all
believe that it facilitates, maintains, or rein-
forces it…This is particularly true (a) if the
pornography is arousing; (b) if it is coupled
with masturbation and subsequent orgasm;
(c) when alternative nondeviant fantasies
are unavailable; (d) if the pornographic
stimuli occurs during puberty and the 10
to 24 months afterwards (the crucial period
for the development of enduring sexual
propensities…); (e) if the child (at the
onset of adolescence) has little or no previ-
ous sexual experience to draw on…” 
—M. Douglas Reed, “Pornography Addiction,” in
Media, Children, and the Family, 263-264.



“Pornographers also fashion clever pro-
grams to support their campaign of
female subordination.  Perhaps the
most famous is Playboy magazine’s
Playboy Interview, which has featured
presidents, legislators, athletes, authors,
artists, major sports figures, psychia-
trists, Hollywood stars, scholars, and
many other luminaries, whose 
presence legitimizes the rest of 
the magazine’s content.”
—Laura J. Lederer, “Pornography and Racist
Spech as Hate Propaganda,” in The Price We
Pay, 139.   

“...consumers of pornography 
do ‘develop a calloused and
manipulative orientation 
toward women.’” 
—James B. Weaver, III,  “Pornography and
Sexual Callousness: The Perceptual and
Behavioral Consequences of Exposure to
Pornography,”  in Media, Children, and the
Family, 215-225.

“Today we hear much discussion of teenage
pregnancy as a top priority social problem.
While young girls are becoming mothers,
recent research has shown a majority (60%) of
babies born to unwed teenage mothers in the
U.S. are fathered by adult males, many of
whom do not support or parent their children.
In one state, the average age of the males
impregnating 12- to 17-year-old girls was 24
years old. Two-thirds of the girls had been pre-
viously sexually assaulted.

The Alan Guttmacher Institute researched
teens and sexual behavior, and concluded that
a girl who has sexual experience at a young
age is more likely to have had involuntary sex.
‘74% of women who had intercourse before
age 14 and 60% of those who had sex before
age 15 report having had sex involuntarily.’
State task forces are being formed to study
statutory rape laws and prosecution practices
as well as other strategies to protect children
and to make adult males accountable. This
renewed concern about the sexual pressure,
coercion and exploitation in ‘relationships of
power imbalance of age and gender’ is long
overdue. 

While society is looking at ways to draw
the line and say clearly that adolescent girls
are not ‘fair game’ we see on Playboy’s March
1996 cover, a knock-kneed adolescent in a
parochial school uniform depicted as the
‘stripper next door’ ever ready to symboli-
cally sexually service all male viewers.
Playboy continues its practice of sexualizing
extreme youth, innocence, vulnerability, and
submission. Playboy is flagrantly glamorizing
the adolescent student as a sexual target and
perpetuating the propaganda of pedophiles
that children solicit sex from adults. Catholic
schoolgirls as a genre of criminal child
pornography and pseudochild adult bookstore
porn is standard fare. Recycling these images
in a more legitimized commercial sex format
only multiplies the harm.

A New York judge commented that, ‘…A
society that loses its sense of outrage is
doomed to extinction.’ Where is the outrage of
child advocates, parents, all citizens? A society
cannot continue to abandon its responsibility
to its children for humanitarian reasons as well
as its own future.” 
—Linnea Smith, “Playboy: R & R for Pedophiles,” in
Action Agenda: Challenging Sexist and Violent Media
Through Education and Action, 2(Winter 1996): 11.

“The fact that exposure to pornography can activate sexually callous perceptions of women and promote manipulative 
and, in some instances, aggressive behaviors is highlighted clearly by the research evidence.” 8

“When I leave this enchanted forest, I’ll forget
about what, little man?”

“Are you sure it’s ninety-nine percent safe 
with a diagram, Eddie?…Suppose it’s the
wrong diagram…Is it the right way up?”

Youth Public Health Unzipped
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Use of the pseudo-child 
technique—adults dressing 
and acting like children—is
standard-fare pornography.

“...memories of experiences that occurred
at times of emotional arousal (which
could include sexual arousal) get locked
into the brain by an adrenal gland hor-
mone, epinephrine, and are difficult to
erase.  This may partly explain pornogra-
phy’s addicting effect.” 
—Victor Cline., Ph.D., “Pornography Effects,” in
Media, Children, and the Family, 237.



“It is because of pornography and the entrenchment of
men in a value system that requires her to be low so he can
be high; makes her subordinate so he can be a real man;
sexualizes her inequality so he can get off. Pornography
has become the sexuality of oppression, which lies at
the heart of male sexual identity, and which has become
central to the maintenance of male supremacy.  I implore
all men regarding this to stop using pornography and
to encourage other men to do the same.”
—Spears, in Whisper, 7.

“Although the magazines (Playboy,
Penthouse, Hustler) editorially suggested
they fulfilled a need for sex education,
marriage was modeled as repugnant while
wives (fat-ugly) were commonly cartooned
as copulating with the family dog or other
beast—in all three publications. 

Moreover, sexual harassment in the
workplace, out-of-wedlock pregnancy and
rape of women and children were uniform-
ly cartooned as humorous.  Whereas child
sex with same-age and older children was
rare in the magazines...when compared to
sex with adults...venereal disease...AIDS,
herpes, syphilis, gonorrhea scenes were
entirely negligible.”
—Judith A. Reisman, Ph.D., “Child Pornography
in Erotic Magazines,” in Media, Children, and the
Family, 315.

“Hefner, Guccione and Flynt are sup-
posed to be such  ‘liberators’…What a
joke!  They merely built empires on
men’s envy and hatred of women, build-
ing up these feelings for added profits.
They would never dare admit that the
Average Playboy Reader spends his
evenings choking the chicken, giving up
on a love life.  Their sexual scenarios
pick up on the guilt and envy, offering
violence and cynicism as solutions...I
really believe that porn turns men into
fetishists hooked on overpriced
media, with knee-jerk reactions to
any woman.”
—Dufresne, in Making Violence Sexy, 108.

“...(these kinds of messages) can create an atmosphere of socially sanctioned contempt for women.” 9

“I was just wondering, Mr. Parker, when you
planned to come by and pick up Mrs. Parker?”

“I don’t believe in paying for it. That’s why I’ll never get married.”

“He made some wisecrack about an eternity here not being half as bad as a
day with his ex-wife. So, naturally, we looked her up.”

A Picture‘s Worth a Thousand Sexist Words

PLAYBOY 2/93

PLAYBOY 1/88

PLAYBOY 4/95



“Research indicates that
exposure to pornography
increases male subjects’
acceptance of violence
against women, significantly
increases men’s sexual 
callousness, decreases their
compassion for women as
rape victims, increases their
propensity to trivialize rape,
and increases their aggres-
sion against women.”
—Anderson, in The Price We Pay, 129.

“...new social science research is
demonstrating the traumatic impact
of hate speech. For example, a study
by the Prejudice Institute in North
Carolina shows that hate speech causes
serious psychological and physiologi-
cal damage to people who have been
the targets. Similarly, new research
proves the negative social and psy-
chological consequences of pornogra-
phy.  These include the desensitiza-
tion of men to women’s pain, higher
willingness to rape, and more sexist
attitudes toward women and girls.

Laura J. Lederer is a research fellow
at the University of Minnesota Law
School where she directs the Center on
Speech, Equality and Harm.”
—Laura J. Lederer, “Freedom of  hate speech
too costly,” Star Tribune, 31 May 1995.

“Listen up men: Playboy is not the good
clean fun the Hefners would have us
believe, but sexist propaganda that hurts
us in more ways than we know.” 
—Mura, in Law and Politics.

“Although soft-core pornogra-
phy is not graphic or violent,
it is often degrading, depicting
scenes in which a person
(almost always a woman) is
consenting but in a clearly
submissive role, apparently
sexually insatiable and usually
subjected to some form of
humiliating behaviour. All
pornography portrays sex in
an impersonal or dehumaniz-
ing manner, depicting women
purely as objects in a nonaf-
fectionate context.”
—W.L. Marshal and Sylvia Barrett, “The Link to
Pornography,” in Criminal Neglect: Why Sex
Offenders Go Free (Toronto: Seal Books, 1990), 158.

“Taken together, the research evidence highlights the fact that exposure to commonly available sexually explicit materials 
can foster and reinforce negative perceptions of women in both sexual and nonsexual contexts.”10

“I’m certainly glad I brought the news of your
winning the lottery in person, Miss Fisk. It’s
been a distinct pleasure being caught up in

your celebratory mood.”

“For God’s sake…at least you could have told
me you were shedding!”

The Pornography Party Line: 
Sexualizing Inequality, Teaching Contempt
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The Granny cartoon series represents
Playboy‘s sexism and ageism.



“Pornography is frequently used to sexual-
ly harass women at work...Displaying
pornography in the workplace is a graphic and
effective way for male workers to let their
female colleagues know they are not welcome
and are considered inferior.”
—Anderson, in The Price We Pay, 127.

“Two studies asked female respondents, ‘Have
you ever been upset by someone trying to
get you to do something which they had
seen in pornographic magazines, movies,
or books?’ Ten percent of women responded
yes in a random sample study in San
Francisco, and 24 percent said yes in a survey
of college undergraduates.  Sometimes these
interchanges are not simply requests.  Three
percent of women in one survey and 8.5 per-
cent in another said that they had been physi-
cally coerced into sex by someone inspired by
pornography.”
—Anderson, in The Price We Pay, 128.

“Dating violence then, comes down to at least
two things:  sexism and secrecy.  Sexism is
another word for entitlement.  A male feels
entitled to a female’s body...the secret is
called something else: ‘normal.’” 
—Gary Pettus, “Dating Violence a Dark Secret Among
Youth,” The Clarion-Ledger, 4 February 1996.

“...[a club for girls was started] after hear-
ing that 16-year-old girls...faced explicit
sexual harassment daily at school. And that
they fully expected it. ‘The boys who are
10-years-old are reading Playboy with
all the nudes,’ wrote one girl in a journal.
‘Then they want to grab us girls in the
privates to see if we’re the same. That’s
where it all starts.’”
—Marilyn Linton, “Respect Yourself,” Toronto Sun,
24 April 1994, p. 5b.

“A man’s need to ‘score’ and to push
women into sexual acts that earn masculin-
ity credits objectifies women.  ‘Scoring’ is
enhanced by getting women to perform sex
acts that the men consider demeaning...
Still other practices involve sexual humilia-
tion of women.”
—Chris O’Sullivan, “Fraternities and the Rape
Culture,” in Transforming A Rape Culture, eds.
Emilie Buchwald, Pamela R. Fletcher, and Martha
Roth (Minneapolis: Milkweed, 1993), 27.

“The most blatant misogynist practices are those which objectify women and portray them as commodities for male use.” 11

“It will pay for itself a thousandfold. It’s called Sexual Harassment.”

“Oh, sure you could. All it takes is a little practice.”

The Sexual Subordination of Women Puts Females at 
Greater Risk for Harassment, Manipulation, and Harm
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“… the contest may
simply be ‘notch’
contests over who
has sex with the
greatest number 
of women.”

“Many common practices of fraternity men
after pledging can promote sexual aggres-
sion. These include videotaping, pho-
tographing, or merely observing through
peepholes or windows a brother having sex
with a woman.  Most fraternity houses
have collections of pornographic magazines
and videos.  Sexual contests are common
among fraternity men.  At the most benign,
the contest may simply be ‘notch’ contests
over who has sex with the greatest number
of women. A step up in victimizing and
objectifying women, as well as alienating
men from their own sexuality, are ‘pig con-
tests,’ also called ‘hog contests,’ in which a
man wins by having sex with the woman
the group considers most unattractive.”
—O’Sullivan, in Transformaing a Rape Culture, 29.

“Like other men in the sex offender group,
David was reluctant to place blame for his
actions on anything or anyone, but he
described pornography as ‘the primary
stepping-stone that I took to sexually act-
ing out.’  He used the concept of boundary
violations in his life.  

‘... pornography was a way to begin
violating people’s boundaries. And it
kind of went from there.  Where, like
when you look at somebody engaging in
sex, I think it’s a violation of boundaries.
That is something that should be private.
So, it’s like I gave myself permission to
voyeur on them.  And the more I did that,
the more liberties I took to actually act that
stuff out…it’s like pornography and I (slap-
ping his hands together), we got bound
somehow.  And I ended up taking permis-
sion over a long period of time to violate
boundaries, and I think pornography was
the beginning of that violation.’”
—Robert Jensen, “Pornographic Lives,”  Violence
Against Women. 1.1(March 1995): 50.

“But the viewing of soft-core pornography
was connected to coercive verbal behavior. It
was also associated with the hypothetical
likelihood to use sexual force.  This conclu-
sion was gauged by answers to a question
asking whether the respondent would force
sexual behavior if he were certain no one
would find out and he would not be pun-
ished. Researcher Scot B. Boeringer...con-
cluded that…even soft-core pornography
was found to be associated with nonvio-
lent coercion and the hypothetical likeli-
hood of using sexual force.”
—“Sexual aggression and pornography,” The
Menninger Letter, February 1995, p. 2.

“...sexually explicit mass media messages may be…a potent catalyst for sexually abusive behaviors such as rape. 
Exposure to pornography, remember, results in both a ‘loss-of-respect’ for female sexual autonomy 

and the disinhibition of men in the expression of aggression against women.” 12

“I’ll never forget our first night either, Darlene. I have it on videotape.”
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“Many common practices of fraternity men after pledging can promote
sexual aggression. These include videotaping, photographing, or merely
observing through peepholes or windows a brother having sex with 
a woman.”



“‘As well as turning women into two-dimensional objects,
pornography also drums home lessons that place great pressures
on men in anatomical proportions and in expectations of sexual
prowess’ he (David Gutterman, coordinator, Men Acting for
Change) said.”
—David Folkenflik, “Sexuality images discussed. Duke group tells TV’s 20/20 of porn’s effects,” The
Herald Sun, January, 1993.

“To bring themselves into relationship
with an objectified female body, males
must objectify their own bodies as well.
The necessary corollary to pornography’s
myth of female instant availability is its
myth of male perpetual readiness.
Just as the former is an important source
of misogyny, creating anger as real
women fail to live up to the expectations
of pornographic fantasies, so is the latter
an important source of male insecuri-
ty, as men fail to live up to porno-
graphic standards of sexual acrobat-
ics performed by oversized organs.”
—Brod, in Men Confront Pornography, 198.

“In a 1988 study of 114 undergraduate
men, 91.3 percent admitted they ‘liked’
to dominate a woman; 86.1 percent said
they ‘enjoyed’ the conquest part of sex;
83.5 percent agreed that ‘some women
look like they’re just asking to be raped’;
63.5 percent said they ‘get excited when
a woman struggles over sex’; and 61.7
percent decided that ‘it would be exciting
to use force to subdue a woman.’  In a
1988 survey of young teenage males, 25
percent deemed rape justified if a boy
spent ten to fifteen dollars on a girl and
two-thirds of them deemed rape justified
if he dated her for more than six
months.”
—Anderson, in The Price We Pay, 123.

“In another important study, Mary Koss
conducted a large national survey of over
6,000 college students selected by a
probability sample of institutions of high-
er education.  She found that college
men who reported behavior that
meets common legal definitions of
rape were significantly more likely
than college men who denied such
behavior to be frequent readers of at
least one of the following magazines:
Playboy, Penthouse, Chic, Club, Forum,
Gallery, Genesis, Oui, or Hustler (Koss
& Dinero, 1989).” 
—Russell, in Making Violence Sexy, 147-148.

“...many young boys indicated that they learned from pornography to connect the use 
of force during sex with excitement, with feeling stimulated. They also learned that force was justified 

if the female was at all active, i.e. if she took the initiative.” 13

“I’ve often had sex with strangers, but never with a perfect stranger…”

Readers are Sexually Shortsheeted by Messages
Devaluing Relationship, Intimacy and Partnership

PLAYBOY 7/87



“Data on how pornography affects
women’s relationships with men
demonstrate that women feel:  emo-
tionally distant, 15 percent; sexually
distant, 14 percent; as if they are being
negatively compared to other women,
42 percent; bad about their bodies, 33
percent; sexually inadequate, 19 per-
cent; pressured to perform, 22 per-
cent; as if sex were a performance, 24
percent; and pressured to try sex acts,
15 percent.”
—Wendy Stock, “The Effects of Pornography
on Women,” in The Price We Pay, 87.

“...a number of studies reveal a causal
relationship between men’s exposure to
pornography and their insensitivity to
women’s speech.  One study by two
Canadian psychologists attempted to
gauge the impact of viewing nonviolent
pornography upon males’ cognitive and
behavioral sexism toward women in a
professional setting...The subjects who
viewed the pornography displayed an
inattentiveness to the woman’s speech
and an overattentiveness to her
body...After viewing pornography only 4
percent of this group was able to recall
what the female speaker had said. 

The results for the other participants were
quite different—24 percent...in a profes-
sional setting, men hear less of what
women have to say after viewing
pornography. Other studies confirm that
pornography has the ability to de-legit-
imize women. [they]...view women as sig-
nificantly less than equal and…display less
sympathy with statements about sexual
equality than they had before. Exposure to
aggressive pornography also inclines men
to disbelieve survivors’ allegations of rape,
and to believe instead rape myths, includ-
ing the myth that women tend to lie about
sexual assault.”
—Anderson, in The Price We Pay, 125-26.

“...young men learn to be sexual in environments that are not particularly conducive to intimacy and empathy.  
The result is...unconnected lust  and  nonrelational sexuality,  and what I call fear of intimacy.” 14

“This is intimacy? A close relationship with good communication is
intimacy? I thought intimacy was something physical.”

“It’s our responsibility to preserve the best of the sexual revolution. 
Not the conflict, not the rhetoric, not the extremes. 

What we must preserve is the sex.”

PLAYBOY 5/88 PLAYBOY 6/88

“...The silencing pornography does is inextricably tied to what social science
has documented are pornography’s ‘nonspeech’ harms: its contribution to
sexist attitudes, its encouragement of rape myths, its sexualization of
dominance, and its reduction of men’s inhibitions to rape.”
—Anderson, in The Price We Pay, 123.



[Playboy viciously attacks male student
critics]…“The guys generally look like
wet-behind-the-scrotum college kids whose
only social skill is the one they acquired
when they discovered the combustibility of
flatulence.  Maybe they think that they can
make themselves attractive to women by
reciting the catechism according to anti-
porn feminist Catharine MacKinnon.  They
are masturbation amateurs, easily shamed.”
—James R. Peterson, “Tale of Two Studies,”
Playboy, March 1994, 44, 47.

“‘Young sexually inexperienced viewers
are less likely to recognize the difference
between sex in the real world and the
false message of pornography, i.e. that
women enjoy rape.’  Besides colouring
their views of women, pornography can
also affect boys’ self-concept.  According
to Jennings Bryant, ‘Boys find themselves
not fitting into the mould...at this age,
they’re so uncertain about themselves
they don’t realize what’s real.’  Bryant
suggests that porn may make boys
feel even more insecure and inade-
quate.”
—“Sons and Lovers,” Toronto Life/Fashion, Sept.
1993, 120.

[Commenting on a cartoon from
Penthouse] “The caption reads: ‘I can’t
come unless you pretend to be uncon-
scious.’  The joke could as well have
taken any number of variations:  ‘I can’t
get hard unless—I can’t f—k unless—I
can’t get turned on unless—I can’t feel
anything sexual unless—’  Then fill in
the blanks:  ‘Unless I am possessing you.
Unless I am superior to you.  Unless  I
am in control of you.  Unless I am
humiliating you.  Unless I am hurting
you. Unless I have broken your
will’...autonomic nervous system surges
at the thought and/or the action of
forced sex, bullying sex, violent sex,
injurious sex, humiliating sex, hostile
sex, murderous sex.  The kind of sex
that puts the other person in their
place.  The kind of sex that keeps the
other person other.”
— John Stoltenberg, “Pornography and
Freedom,” in Men Confront Pornography, 63.

“...those boys who said that it is okay to
hold a girl down and force her to have
intercourse.  Our study demonstrates
that overwhelmingly they are the male
teenagers who are reading and watching
pornography. . .it is a statistical link
between the amount of pornography
male teenagers watch and the belief that
it may be okay to use force with sex.
This is very important.”
—Check, in The Price We Pay, 91.

“Women are presented strictly as sexual objects, stripped and sexually accessible at any and all times.” 15

“Well, I’m sorry. It’s just that your video was so dirty, I expected a little more.”

Soft Core is Costly “Speech” for a Free Society

PLAYBOY 2/93

Playboy has long touted a philosophy of tolerance—claiming
to embrace diversity, support differing opinions and welcome
varied viewpoints. And yet at the first hint of diverse opinion
that doesn’t toe their questionable content line they resort to
the narrow-minded and archaic double standards of intoler-
ance, screaming “first amendment rights.” The slightest criti-
cism draws slanderous and vitriolic attacks. Viewpoints that
vary from theirs incite retaliation in the form of eighth grade
trash talk, with columnists and editors regressing to the
super-juiced hormonal chest-bumping of 14-year-olds. Really
quite surprising behavior from a group of businessmen whose
platform is built upon so-called liberating tolerance.

“Pornography…depends on stereo-
typing…Women who object to
pornography are also stereotyped:
as prudes with unhappy childhoods, as
rape victims, or Nazis looking to force
everyone into some rigid sexual order.
Recently, Playboy referred to major
feminist researchers as moral majority
types with ‘a pathological fear of any-
thing that causes arousal.’”
— Lederer, in The Price We Pay, 136.  



“Sexual assault and family violence are
taking a devastating toll on America’s
physical and emotional well-being...More
than 700,000 women in the United
States are sexually assaulted each year,
one every 45 seconds.  It is the most
rapidly growing violent crime in the
country.  [Each year] 1.7 million child
abuse reports are filed; 61% of female
rape victims are under age 18.”
—Thomas Witcom, “AMA Calls Sexual Assault
‘Epidemic’,” The News and Observer, 7
November 1995.

“...offenders reported substantially
greater use of sexually explicit mate-
rials…such use was significantly
related to the chronicity of sexual
offenders’ assaults.  Other investiga-
tions highlight the apparent pivotal
impact of exposure to sexually
explicit material in the development
of deviant sexual interests.”   
—Weaver, III, in Media, Children, and the Family, 222.

“‘Among sexually addicted offender pop-
ulations, pornography plays a contribut-
ing role in the ritualized sexual patterns
that accompany any assaultiveness’…
Pornography to addicted sex offenders is
as dangerous as matches and gasoline to
an arsonist.”
—Reed, in Media, Children, and the Family, 265.

“The age at the time of assault of forcible
rape victims surveyed:
• 17 or younger—61%
• younger than 11—29%
Rape in America is a tragedy of youth.”
—“Rape in America,” in The National Women’s
Study, (Crime Victims Research &  Treatment
Center, 1992).

“...Those who’ve been habituated to sexual
activity from an early age can become fixat-
ed on sex:  their social, emotional and cog-
nitive development are profoundly altered
by sexual activity they’re not equipped to
handle.  Lacking personal boundaries, they
may have no understanding of, or respect
for, another individual’s right to an invio-
lable self...‘In child sexual abuse, there’s
total dominance, and that’s the kick, the
opportunity to do anything they want to
another human being.  They get into
their addictive behaviour, pull out the
porn, get excited, start hunting victims,
over and over.’ (According to
Meyers)...‘He’s like a lot of the adult sex
offenders I’ve dealt with. They just don’t
get it, they don’t see that they’re hurting
kids—because they were hurt as kids.
They’ve cut off the part of themselves that
was victimized.  They can’t feel anything
apart from the sexual addiction.’ And as
they got older, they find their predilec-
tions reinforced by mainstream culture,
movies and rock videos that glorify vio-
lent males who dominate younger,
weaker sex objects.”
—Judy Steed, Our Little Secret: Confronting Child
Sexual Abuse in Canada (Toronto: Random House
of Canada, 1994), 138.  

“In a report based on the largest survey
ever of state prison inmates: ‘Two-thirds
of sex offenders in state prisons attacked
children, and a third of these victims
were offspring or stepchildren of their
attackers, the Justice Department report-
ed...state prisons held 43,552 inmates in
1991 who raped or sexually assaulted
children under 18.  That represents 65.5
percent of the estimated 66,482 state
inmates convicted of raping or sexually
assaulting victims of all ages...The major-
ity of sex crimes are committed against
children because they are more helpless,
easier targets and easier to intimidate
into silence...more than half the child
victims of rape or sexual assault were age
12 or younger.”
—Michael J. Sniffen, “Most Sex Offenders in
Prison Attacked Children,” Durham Herald Sun,
4 March 1996.

“...how pornography can (a) be
an important factor in shaping a
male-dominant view of sexuality,
(b) contribute to a user’s difficul-
ty in separating sexual fantasy
and reality, (c) be used to initiate
victims and break down their
resistance to sexual activity, and
(d) provide a training manual for
abusers.”
—Jensen, in Violence Against Women, 1:1, 33. 

“Marshall found that child molesters and rapists frequently used sexually explicit materials incitefully both 
immediately prior to and during sexual assaults.” 16

“The current data suggests that child-focused sexual thought and
fantasies are not uncommon among male university students, and
that such interests are related to attitudes supporting sexual domi-
nance, masturbation to pornography, frequent sexual contacts,
potential sexual aggression against adult women, and negative
early sexual experiences”
—John Briere, Ph.D., and M. Runtz, M.A., “University Males Sexual Interest in Children: Predicting
Potential Indices of ‘Pedophilia’ in a Nonforensic Sample,” Child Abuse and Neglect 13 (1989): 73.



”The Centerfold Syndrome represents one of the most malignant forces in contemporary relationships 
between men and women“, impairing male sexuality and sabotaging intimacy. 17

“I Read Playboy for the Articles…”
But Do You Get the Message?

Lawrence Stanley, “The Child Pornography
Myth,” in Playboy, September 1988.

The largest child-pornography
ring in the United States is run by

the Government. It is possible
that without Uncle Sam, there

would be no child-porn business.

Porn straitjackets the
truth about sexual victim-
ization in articles ques-
tioning not only the valid-
ity of the charges and
honesty of those harmed,
but also the very exis-
tence of abuse itself.

One of the content experts in
“Presumed Guilty” (Playboy, June
1992) is called to task...Dr Ralph
Underwager until recently was on the advi-
sory board of the False Memory Syndrome
Foundation.  A major newspaper columnist
states the following: “There is no such sci-
entific category as ‘false memory syn-
drome’; it’s an impressive-sounding label,
without medical validity, that was dreamed
up by the foundation.  Its roster of ‘profes-
sional advisers’ isn’t always what it seems.
Some are respected researchers; others are
hired-gun expert witnesses who travel the
continent testifying for a fee on behalf of
accused child molesters.  One such vocifer-
ous member, Ralph Underwager, only
recently—and hastily—resigned from the
board, after an interview with him
appeared in a Dutch pedophile magazine.
Underwager had described pedophilia as ‘a
responsible choice’ and urged pedophiles
to boldly ‘make the claim that pedophilia is
an acceptable expression of God’s will for
love and unity.’”
—Michele Landsberg, “False memory label invent-
ed by lobby group,” in Toronto Star, 13 Nov. 1993.

Playboy, in September 1988,
published the feature article
entitled “The Child-
Pornography Myth” by
Lawrence Stanley.  The article
was originally published in
Paidika, The Journal of
Paedophilia. Mr. Stanley is on
the editorial board of Paidika
as well as affiliated with
Uncommon Desires, a publica-
tion pandering to those with a
sexual interest in young girls.
Playboy censored this back-
ground information from its
readers. 

A leader in journalism
ethics expressed concern about
Stanley’s child pornography
“exposé” because of the
author’s “advocacy” and his
“special interest in the out-
come of the investigation.”

Undaunted by these con-
cerns, Playboy published a let-
ter from Stanley in its March
1992 issue in which he alarms
readers about the possible con-
sequences of the decision in
U.S. vs. Stephen A. Knox. He
gives misleading information
about the material in question
in this child pornography case.

The Playboy Advisor is a regular feature of
the magazine, identified in at least one sur-
vey as a popular sex education resource.
This monthly feature answers the questions
of the juvenile and adult readers allegedly
writing in about sexual behaviors as well as
social issues, fashion, and the selection of
wines, electronic sound and video equip-
ment and other commodities. In a response
to an inquiry about decreasing the risk of
AIDS, the Playboy Advisor alarmingly
advises its readers that ‘safe sex’ with
“…virgins or very young lovers…cut down
your chances of being exposed to the
virus.”
—Playboy, May 1987, 46.



”Pornography injures the women and children (and some men) who are used to manufacture it, 
who are sexually abused as a result of its consumption, and who are hurt by the civil inequality it engenders.“ 18

In a September 1991 Playboy article,
the author, Bill Andriette debunks
the existence of child pornography
and criticizes the overly broad child
porn statutes...He describes public
and government concern about
‘nude’ depictions of juveniles as mass
‘hysteria’. What Playboy fails to
inform its readers is that Andriette is
the editor of the NAMBLA bulletin
(North American Man Boy Love
Association), an organization which
actively advocates for sexual access to
children.  He is also a board member
for Paidika, The Journal of Paedophilia.

“Cry Incest,” Playboy, Oct. 1992.

“Serial Murder and Sexual Repression,”
Playboy, Aug. 1993.

Playboy is phony journal-
ism at its worst. And
most dangerous. The
code of good journalism
is to reveal the bias of
your content expert. But
Playboy seems to consid-
er itself “above” the ethi-
cal mandate of its profes-
sion. The magazine used
defenders of, and mem-
bers in, pedophile orga-
nizations to write articles
and commentary and
serve as content experts,
and didn‘t let you, the
reading public, know.

The article “Cry Incest” in Playboy, October
1992, tells readers that while incest may
occur in our society, the current informa-
tion from therapists who treat incest sur-
vivors is exaggerated. The author inter-
views one professor, who has written about
fantasy and memory—not incest or child
abuse—who contends that women may
only claim to be incest survivors because as
feminists they’ve “drawn on the concept of
goodness in women, and they don’t know
what to do with psychic material that
expresses aggression.” The article does not
examine what is known about perpetrators
of incest.

The bulk of the article describes a
retreat for incest survivors. By depicting
those who attended the retreat as confused,
overly emotional, and “in competition” to
see whose abuse was the most severe, the
author encourages the reader not to see the
problem of incest as serious.

“…pornography has usurped most other socialization agents to
become a primary institution of sexual indoctrination in many soci-
eties…many young people in North America become consumers of
sexually explicit materials during preadolescence…Clearly, in light
of the research findings, the desirability of pornography as a rudi-
mentary ‘educator’ about sex must be contemplated.”
—Weaver, III, in Media, Children, and the Family, 224-225.



Stand Up! Speak Out!

“Dating violence among teenagers is
rising so alarmingly, schools should
adopt preventive programs as soon as
possible, researchers said...scientists found
59 percent of the girls were assaulted ver-
bally, 30.5 percent sexually and 28 percent
physically by their steady boyfriends.
...Another 41 percent said they suffered
verbal or emotional mistreatment from
boys they were dating casually...Nearly 30
percent of the boys said their steady girl-
friends verbally or emotionally mistreated
them...they implemented a violence pre-
vention program in the schools that
included a dramatic presentation about
dating violence and healthy dating and
workshops on date rape, male issues,
anger control, assertiveness training,
media violence, effects of pornography
and violence in intimate relationships.”
—“Date Violence on the Rise,” United Press
International, 21 Aug. 1993.

“First, you’ll need to do what you can to
minimize the hypnotic pull produced by
the culture’s classical conditioning of your
sexual arousal.  Your conditioned arousal to
sexual objects (such as leopard panties and
black spike heels) and women’s body parts
(swelling breasts, shapely legs, curvaceous
derrieres) cannot just be wished away; but
you can lessen their power over you, and
you can develop new, more functional
habits.  Instead of using sexualized
objects in pornography to stimulate
arousal for masturbation, you can sub-
stitute more relational and emotionally
meaningful fantasies. For example,
instead of imagining a naked stripper or
bikini-clad stranger, imagine yourself in an
intimate, loving, and sensual setting with
someone you care deeply about.  Learn to
focus your attention on your physical
responses and pleasure, instead of on the
gyrations of a sexualized object. You can
also change the way you’ve learned to visu-
ally work over  women.”
—Brooks, The Centerfold Syndrome, 183.

“Finally, you’ve had to avoid being duped by those who try to perpetuate
the Centerfold Syndrome by aligning it with the cause of sexual freedom.
For many years there’s been a school of thought that holds that any chal-
lenge to soft-core pornography is automatically antisex.  Those who profit
from objectification and sexual exploitation of women claim that their
products are sex aides, that they help men be sexual. They do. But they
help men be sexual in the old-fashioned way that harms women and
debases men’s sexuality.  These magazines continue to teach the values of
the Centerfold Syndrome.  The cause of sexual freedom will be served
when men choose to reject soft-core pornography and seek intimate
sexuality with real women.”
—Brooks, The Centerfold Syndrome, 177.

“...Most preadolescents are interested in
nudity because their own bodies are
changing and they want to know what to
expect...‘They can be looking at these
magazines as a way to gather informa-
tion.’ But there is a danger here... ‘If you
don’t interpret what they are seeing, they
believe this is the way every body is sup-
posed to look, and then they’re disap-
pointed in their own body, or disap-
pointed in the bodies of their
partners...It’s not a bad strategy to start
by acknowledging that the bodies are,
indeed, beautiful, even sexy...From there:
‘You know, these photos have been air-
brushed to make them look better. No
one looks like this is real life.’ To: ‘People
who get hooked on the message these
magazines give about bodies can miss
out on a lot of wonderful people in life,
because they are so focused on the body.’
To: ‘Pictures like this really disturb me. I
don’t like to see women admired only for
their bodies. That’s sexist.’”  
—Barbara F. Meltz, “Nudity and Children:
When is it Healthy, When Not?” The Boston
Globe, 4 February 1996.

We All Need to Take A Closer Look

“Our focus on children must serve to build a deep respect for the fact that all early
childhood experiences have profound significance for the development of the character
and behavior of the adult. We must define how behaviors of domination are learned.
The child’s unique susceptibility to media messages about human nature, gender behav-
ior, and conflict resolution must be made explicit so that children’s current experience of
media is no longer trivialized and is instead understood as having the potential to be a
major impediment to their healthy development.”
—Sandra Campbell, “Creating Redemptive Imagery: A Challenge of Resistance and Creativity,” in Transforming a Rape Culture, 148.

“The changes we are working toward will
produce not one ounce of lost pleasure.
What will be lost is a very large measure of
anxiety, guilt, insecurity, alienation, and
profound estrangement between women
and men brought on by the current con-
struction of male sexuality.  What will be
lost is sex between people who don’t know
or don’t care about each other; sex between
persons and objects; sex based on revenge,
proving oneself, or showing off; and sex
that’s part of a masquerade.”
—Brooks, The Centerfold Syndrome, 178.



Each One, Reach One

An adult survivor of severe
child abuse, later turned
activist, inspires us all to
act for change. 

“I’ve gained immense
respect for what heroes we
were as children. We had no
resources and we faced life-
threatening situations with
no support and found
incredible ways to survive.
As adults we may never
again need to rise to the lev-
els of heroism we rose to
daily as children—but we
can do it if we have to; that
courage is not lost to us.
That bravery is going to
change the world. That’s why
it’s so important to go back
and find these heroic chil-
dren and integrate them with
our adult selves, absorb their
courage and go out and
make the world a safe place
for everyone.”
—Steed, Our Little Secret, 176-177.

“Purveyors of the Centerfold Syndrome
have taken a similar position, that objec-
tification and sexualized imagery of
women is really consumer-driven—that
is, ‘they want it and we provide it for
them.’ I couldn’t be more contemptuous
of the arrogance and ethical irresponsi-
bility implicit in this outrageous denial
that advertisers, television programmers,
video game distributors, rock video pro-
ducers, and men’s magazine publishers
are major shapers of male sexual atti-
tudes and behaviors.  I acknowledge,
however, that they are accurate in one
respect.  If men and women were to
join together to speak out against the
Centerfold Syndrome, matters would
change very quickly and very
markedly.”
—Brooks, The Centerfold Syndrome, 201.

And Work Together for Social Justice

“Chrysler Corp has decided to stop
running ads in Playboy magazine
after the automaker received com-
plaints...Harris said the company acted
because ‘we don’t advertise to upset a
large segment of the population.
Obviously, advertising in Playboy
did...some people don’t think Playboy
stands for the things they like it to.’”         
—Paul Farhi, “Chrysler To Halt Ads In Playboy,”
The Washington Post, 22 February 1991.

“...We’ve got to make some serious changes, and we’ve got to get
busy and act. If we sit around and don’t do anything, then we
become the ones who are keeping things the way they are...If we
don’t take seriously the fact that pornography is a radical political
issue and an issue about us, and if we don’t make serious progress
in the direction of what we’re going to do about it, then we’ve just
gone over to the wrong side of the fight—the morally wrong, his-
torically wrong side of a struggle that is a groundswell, a grass-
roots people’s movement against sexual injustice.”
—John Stoltenberg, “Pornography and Freedom,” in Making Violence Sexy, 75-76. 

“It requires a critical mass of support—not
a majority, but a sizable, informed, and
politicized minority.  Further research from
more quarters on the effects of pornogra-
phy in women’s lives, and the return of
that information to women, will enable
this critical mass to form.”
—Lederer, in The Price We Pay, 88.

“...as that articulated in Canada in February 1992 (in a Canadian Supreme
Court ruling in the case of Donald J. Butler).  This decision states:
‘Depictions of degrading and dehumanizing sex and sex with violence harm
society by poisoning attitudes towards women.’  To curtail this poisoning of
attitudes towards women, the Supreme Court ruled unanimously that ‘the
undue exploitation of sex or depictions of sex involving violence, degrada-
tion, dehumanization [of women] and [sex involving] children is illegal and
a justifiable infringement of freedom of expression guaranteed in the
Charter of Rights and Freedoms.’

To whom do we speak?  At the beginning, it is important to focus
on the sympathetic, those in our immediate circle of family, friends,
colleagues, and neighbors who do not necessarily need convincing
but need a language to name the problem and explore solutions.”
—Campbell, in Transforming a Rape Culture, 149.



6. Help raise public awareness by
suggesting and supporting school,
civic group and church programs
and workshops on dehumanizing
and degrading sexually explicit
media.

7. Support media activist groups
who promote more balanced, realis-
tic, and diverse portrayals of girls
and boys and men and women, in
media.

8. Encourage your professional asso-
ciation and local child advocacy
organizations to develop position
statements on the commodifying of
subordinating sex and the inappro-
priate sexualization of children.

9. Take seriously and use responsi-
bly your power as a consumer.
Don’t help finance the widespread
sex mis-education represented in so-
called “men’s” magazines.  Cancel
your subscriptions, choose other
gifts for the men in your life.
And above all else, don’t consider
it a young boy’s rite of passage to
learn from these magazines that sex
is all about degrading women and
children.

People Take Action:  What YOU Can Do
1. Don’t accept ALL sexual expres-
sion as educational or liberating.
Some is.  Porn isn’t.

2. Learn more so that you know the
difference between what IS educa-
tional and liberating and what is
dehumanizing and exploitive.  Like
Playboy and similar publications.

3. Talk with your friends and col-
leagues. Encourage others to identi-
fy, analyze, and resist false and
desensitizing images and the under-
lying messages in pornography and
porn-influenced material.

4. Teach your children to respect
children of the opposite gender.
Talk to them about sexuality.  Give
them the information they need to
make smart, caring, responsible
decisions.

5. Ask leaders at your neighborhood
schools if they have a sexual harass-
ment policy, if they have a program
on media literacy, if they discuss
pornography in sex education classes.
If not, volunteer to serve on a com-
mittee to develop needed programs.

10. Write the advertisers of men’s
magazines.  Make a difference by giv-
ing them important feedback on the
material (and messages) their adver-
tising dollars finance.

11. Express your concern to your
local radio and TV stations about
programs that legitimize and glamor-
ize girls and young women as center-
folds, strippers, bunnies, pets, and
playmates.  And glorifies boys as Don
Juans, predators, sexual gladiators,
and users.

12. Contact your elected officials and
ask about legal strategies for counter-
acting the harm of pornography.
Things like: raising the age of models
to 21 for porn-posing, affixing warn-
ing labels on men’s magazines, and
earmarking porn product tax dollars
for treatment programs for sex
offenders and porn addicts. 

13. Be techno-savvy.  Technology
expands the challenge.  Be aware of
the Playboy Channel and similar tele-
vision programs. Pornography is pan-
dered on the Internet...and NOT just
to adult consumers.  Establish clear
online guidelines for your children.  



“Hope is like the sun, which as we journey
toward it, casts the shadow of our burden
behind us.”
—S. Smiles

People Take Action:  What YOU Can Do

“Snowflakes are one of nature’s most fragile
things, but just look what they can do when
they stick together.”
—Verna M. Kelly

“Never doubt that a small group of thoughtful,
committed citizens can change the world;
indeed, it’s the only thing that can.”
—Margaret Mead

“Even the most hard-nosed physicists admit
that the flap of a butterfly’s wing here can
change the weather hundreds of miles away.”
—Gloria Steinem

“It is in all these ways that
each of us, informed by our
heads and hearts, can use
our voices as primary instru-
ments and can become the
agents for transforming our
culture by creating images
that foster hope for ourselves
and our future. Each of these
activities has the potential to
be significant in and of itself;
when combined, they will
enable us to realize what
may seem at this time almost
unimaginable, a new lexicon
of imagery that will lead the
way to transforming our
rape culture and healing cen-
turies of violence.”
—Campbell, in Transforming A Rape Culture, 151.
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“Beyond the cost of pornography in terms of its relationship to violence against
women and the reinforcement of calloused attitudes, if we equate what is in
pornography with sexuality, we have done sexuality a great disservice. We have
taken the beauty, the humanity, the self expression, the opportunity for human
beings to be as one, and to experience and communicate their deepest and
strongest emotions and equated this to what people do with their genitals.
Pornography insults both men and women. Considering that sexuality is one of
the only social behaviors that we do not learn through modeling, except through
pornography, pornography gives people, expecially young people, a very limited
vision of their own and others’ sexuality.”
—Gloria Cowan, “Degrading/Dehumanizing Pornography: The Costs of Denial,” Paper presented at the annual meeting of the
Society for the Scientific Study of Sex, San Diego, Calif., 1992.


